GOOD ADZ BADAD<_

A short course in developing your advertising instincts.
From a speech given to the American Marketing Association
by Allen Kay, Chairman, Korey Kay & Partners




Dedicated to Wally Olesen, Advertising Director of Xerox during
their halcyon years. A person who was born knowing more about advertising
than most people learn in a lifetime. And inventor of...



“Who gives a shit.”



Knowing great advertising is more of an art than a science. If research
had it nailed, Procter and Gamble would never have a failure as
everything they introduce tests well. The art is being able to react to advertising
you see in the office the same way you do at home—before your tie
or top button starts to choke oft your sense of human. Seeing advertising as a
consumer, not a computer, is what the following is all about.



Get my attention.

They met at Marymeunt.

By A, e | e L
ol il o S Sk wa i al

e W astamay e
ke, Ty e by § s 1

s O Tinlatnang i s Ttk
o Papaiion

i v e s g
g P e i [l i
L, i IR
-qum:.r-h--.-n—u
e e e cemd o e
T

Lo Mo i1 s i =

- W

mrepre e e e B Ty Ve
Bl Cipoare
B g U F ]

=

=
5 o il o [0

i L Swty o . WY WLT it

Don’t sucker me in.



Get my attention. Don’t sucker mein.
















Make a point. Not a joke.

H|O|N|D/A

"The Car'T'hat Sells Itself.

“Those Hondas must be very good cars.” Anncr: Honda. The car that sells itself.

WILMINGTON
TRUST

Banking and Investment Services

1-800-227-9737

Member FDIC

“Tell me, where did my account go2” Anncr: Everyone wants to feel important.
At Wilmington Trust you are.

Anncr: Ever since people started recording “It's a miracle!”
information there’s been a need to duplicate it.



The couch fest.
Ask yourself, did it...

caich my attention?

hold my interest?
pierce my armore
talk English?

center on “me”@ v

make a point?e

It so, congratulations! You've got
yourself a good ad.



Special credit fo Tony Angotti, Lester Colodny, Lois Korey, Neil Leinwohl,
Milda Misevicius, and Bill Bernbach—who started it all.
Additional credit to David Cantor, Kevin McKeon, Jim McDonnough,
Cyd Rangell and Justin Rohrlich.



A lot of good work is being done by a many talented people at a handful
of creative agencies.The examples of good advertising that I've cited were
written or art directed by me or created at Korey Kay & Partners—because the
material was at hand, the principles apply, and it is my presentation.
| didn't feel it would be polite to point a thumb at specific bad ads. Those you
can spot on your own.




Allen Kay

Chairman

Director of Strategic Planning
Korey Kay & Partners

The son of an ad man, Allen began
studying art af the Museum of Modem
Art in New York City when he was
only six years old. Lafer, he spent sum-
mer vacations working at his father’s
agency, graduated with honors from Art
Center College in Los Angeles in 1967
and, two days after receiving his
degree, joined McCann Erickson in
New York as an Art Director/ Writer.

He went on to become one of the
most honored Creative Directors in
advertising, winning eighteen Clios,
fourteen Andys, seven Effies, five Gold
and four Silver One Club Pencils, the
Lion D'Or at the Cannes Film Festival
and six Fortune Magozine “Best Read
Advertising” awards over a seven year
period.

In 1969, Allen was drafted by Jack
Tinker & Partners to head up Nelson
Rockefeller's gubernatorial campaign.

During his eleven years af
Needham, Harper & Steers/New York
(1971-1982) he rose to Senior Vice
President, Creative Director and was
elected a member of their board.

While there, Allen used his marketing
and positioning skills to craft such
notable campaigns as the Clio Hall

of Fame classic Xerox “Monk” series,
the “"America is Getting info Training”
program for Amfrak, and the Frigidaire
"Here Today, Here Tomorrow”
campaign.

On February 1, 1982 Allen left his
position at Needham, Harper & Steers
to form Korey Kay & Partners. Since
then, Allen has spent 28 hours a day
concentrating on helping Korey Kay
clients like Virgin Atlantic, the MTA,
Royal Olympic Cruises and Wilmington
Trust grow their business.

Allen is also active in industry
associations. He's a charter member
of the Value of Advertising Committee
of the American Association of
Advertising Agencies and Chairman
of AAAA New York Board of
Governors for which he created the
annual “Unthinkable Ideas” new media
conference.

Active in community service, Allen
sits on the Campaigns Review Commitiee
of the Advertising Council, is on the
steering committee of ABNY (the
Association for a Better New York), is
on the advisory board of PENCIL and a
Director of Y.E.S. Inc. (Youth Education
through Sports).

He's a life member of The Art Students
league of New York, a member of
the Director's Guild, and is a consultant
to the Marketing Board of the New
York Philharmonic.
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